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Q1. Which is more important, job/company or living-place?
1) Job/company is absolutely more important than living-place
2) Job/company is a little bit more important than living-place
3) Both is equally important
4) Living-place is absolutely more important than job/company

5) Living-place is a little bit more important than job/company

Q2. Which is the most important when you choose a job/company? (up to three)
1) Company image
2) The future of the company; stability, growth and so on
3) Type of industries, for instance semiconductor, environment, energy and so on
4) Contents of the job, for instance a job which you are interested in
5) Salary
6) Working conditions, for instance welfare program, paid holiday, overtime work and so on
7) Location 1: the area with a cluster of similar industries
8) Location 2: vibrant urban area
9) Location 3: beautiful environment
10) Location 4: your hometown
11) Others



Q3. Which is the most important when you choose a residence? (up to five)
1) Image: you can make a boast of your city to your friends
2) Liveliness: lots of stylish shops, restaurants and so on
3) Amusements: lots of music-concerts and sport-events, full night life
4) Convenience: enough supermarkets and banks, full public transportation systems
5) Infrastructure: full water-works, sewage, waste-treatment and so on
6) Cleanness: full maintenance of parks, roads and so on
7) Safety: few crime, disaster and traffic-accidents
8) Public services: clinics, hospitals, nursing homes and so on
9) Residence: you can own or rent it with ease
10) Foods: availability, variety, quality
11) Education: high education level, no bullying and violence
12) Learning opportunities: lots of libraries, museums and so on
13) History: lots of landmark architectures
14) Tourist-attractions and resorts
15) Beautiful Environment
16) Good administrative services by means of local governments
17) Low living-cost
18) Others
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1. Which is more important, job/company or living-place?
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Job/company is absolutely more important 0 0.0 _
Job/company is a little bit more important 5 16.7
Both is equally important 16 533 | ==
Living—place is a little bit more important 3 10.0
Living—place is absolutely more important 6 200
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Job/company is absolutely more important
Job/companyis alittle bit more important
Bothis equally important

Living-place is a little bit more important

Living-place is absolutely more important




2. Which is the most important when you choose a job/company?
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Company image 2 6.7
The future of the company 15 50.0 | stability, growth and so on
Type of industries 2 6.7 | semiconductor, environment, energy and so on
Contents of the job 24 80.0 | a job which you are interested in
Salary 16 53.3
Working conditions 12 40.0 | welfare program, paid holiday, overtime work and so on
The area with a cluster of similar industries 0 00 | )
Vibrant urban area 2 6.7

> Location-factors

Beautiful environment 4 133
Your hometown 4 13.3 )

Note: multi answer, up to three
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Vibrant urban area | 6.7 | Location-fattors
Beautiful environment | W 133
Your hometown | | 13.3




3. Which is the most important when you choose a residence?
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Image 3 10.0 | you can make a boast of your city to your friends
Liveliness 5 16.7 | lots of stylish shops, restaurants and so on
Amusements 8 26.7 | lots of music-concerts and sport-events, full night life
Convenience 8 26.7 | enough supermarkets and banks, full public transportation systems
Infrastructure 5 16.7 | full water-works, sewage, waste-treatment and so on
Cleanness 14 46.7 | full maintenance of parks, roads and so on
Safety 14 46.7 | few crime, disaster and traffic-accidents
Public services 18 60.0 | clinics, hospitals, nursing homes and so on
Residence 12 40.0 | you can own or rent it with ease
Foods 3 10.0 | availability, variety, quality
Education 15 50.0 | high education level, no bullying and violence
Learning opportunities 12 40.0 | lots of libraries, museums and so on
History 6 20.0 | lots of landmark architectures
Tourist—attractions and resorts 1 33
Beautiful Environment 9 30.0
Good administrative services 0 0.0 | by means of local governments
Low living—cost 4 13.3

Others

3.3

Note: multi answer, up to five
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