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Abstract 
Multimarket contacts have power to induce tacit collusion. This device adds another 
spice to the balance of competition between firms only under conditions of firm 
asymmetries. Under this condition, multimarket contacts increase the likelihood of tacit 
collusion. Our reduced form analysis shows the positive correlation between 
multimarket contact and prices, where robustly verified in both regression, firm-level 
and market level. This means that multimarket contacts lead to the rise in price and 
therefore induce tacit collusion. In addition, this result implies the existence of 
(unobserved) firm asymmetries.  
 

 

JEL Classifications: C73, L13, L93 

Keywords: Multimarket Contacts, Tacit Collusion, Firm Asymmetries 

 
1 This work was supported by JSPS KAKENHI Grant Number 15K03445, 15J05368, and 20K13617. 
2 Department of Economics, University of Kitakyushu, Kitagata 4-2-1, Kokuraminami-ku, Kitakyushu, 802-
8577, JAPAN +81-93-964-4079. ugoto@kitakyu-u.ac.jp 
3 College of Foreign Studies, Kansai Gaidai University, 16-1 Nakamiyahigashino-cho, Hirakata, 573-1001 
JAPAN +81-72-805-2801. Corresponding Author: ryohei-y@kansaigaidai.ac.jp 


